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[ e As a digital platform MWi has created a rich collection of proprietary data.

e MWi metrics are both quantitative and qualitative with national, state and local
insights captured.

Member

Affiliation e Multi-Scale Analysis has identified areas of greatest concern and where resource
gaps exist.

e Real-time community management drives higher engagement and generates more

candid member feedback.
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12,421,960



MWi Monthly Metrics
June 2024

Community Content
Total
New Members 53,690 Views 18,974,939
Comments 36,254 Shares 37,404
Response Time 471 seconds Demographics 43% Male 57% Female
Comment Sentiment 100% Positive Sentiment 100% Positive
Profile VWashington Engagement 86,854

Community and Content Insights

Community:

* Growth: There were no campaigns, events, or promotions this month. MWi experienced consistent new member growth week over week.

* Engagement: May's Sleep Challenge generated increased engagement through the Memorial Day promotion. When there is an active campaign or event, MWi
experiences 25x more engagement.

* Highlight: There was an increase in members recommending specific national and local resources. There were several wellness observances in June that drove
these member to member connections.

* Profile: \Washington has nine military installations spread across the state. This community represents a combination of both urban and rural characteristics.

Content:

* Holidays and Observances: During June, MWi acknowledged PTSD, Men's Health, Alzheimer’s, and Brain Awareness.

* Partnerships: M\Wi continues to identify subject matter experts and resource providers for upcoming campaigns and events.
* Contributors: MVVi would like to acknowledge (The Albany Clinic, Healthline, Harvard Health).

* Topic: The top performing article this month was “The Impact of Sleep on Mens Health” which received 4,833,844 views.




